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MexA[nren AoKJraA:a Aefinocrra Ha

,rAgnepraft rnnr [pogu4xno' Ar{

KbM qerBbpro rpr4MeceLr[e Ha 2012 r.,

cbfJracHo un. 100o, ut.4,r.2 or 3IIf lI{K

1. I{nQopnrarlrlq 3a BaxHrr cu6mrur, HacrbrllrJrrr

rrpe3 TprrMeceqfiero rr c rrarpyfiBaHe or HarlaJloro

na QnnancoBara roArrrra Ao Kpaq Ha cborBerHoro

TprrMeceqlIe.

Ha saceAaHue sa Cmera Ha AI,IpeKTopare

Ha ,,A4neprafisuHr flpo4ugxu" A[ Ha 28.12.2012 r.

e B3eTO CJTeAHOTO peIXeHLIe:

Trfi rcaro AbilIepHoro ApyxecrBo, perucrpllpaHo B

Peny6rnxa fr,puur, Acnrcuc Hurcoc & CLIA (Acurcra

Arernxu & CI4A) e 6uro rpeolleHeHo npes 2009

Bb3 ocHoBa Ha AoKJraA 3a oueHKa, 6asuparq ce Ha

npofHo3lz 3a I'eHepupaHe Ha rlaplrqHl4 rlorollu. KrnI

Hacror ulur MOMe HT, nopaAr,r lrKoHoM I4qecKara KpH3a

Apy)KecrBoro e 3aMprHJro Aeftuocrra cH v e

3aKpr,rJro BcITqKLI cBorl o$ucu. floll.veuo e

yBeAoMneHI,re oT ynpaBuTeJlt Ha fpbIIKoTo

Apy)KecrBo, qe cbrJlacHo o6eKrusnHre

o6croqrercrBia, ApyxecrBoro He Mo)I(e Aa lI3nBJIHu

3allo)r(eHnTe rrpofHo3l4, ApyxecTBoTo Ha To3H eTarl

He MO)r(e ga clr,6epe B3eMaHI,ltTa cLI H rlpaKTllqecKH

HeBb3Molr(Ho Aa srgo6Hosl,I AeftHocrra cv.

Creera na l[rapercropuTe B3eMa petrreHne aKTHBa

co6crseFrocr ua A4neprai,pusr flpoAuAllxu AA aa

6r4e npeoqeHeH Ha croftnocr 1000 (xransaa) rs.

Bcnqrcu B3erv{aH}rr or AblrlepHoro Apy)KecrBo,

perrrcrpvpaHo, B Pery6rurca frpqux, Acuruc Huxoc

& Cl4A (Acuxu Arerurcu & CklA) rc 6';w l00o/o

ornHcaHu Kar,o Hecb6HpaeMH.
l.l.Ilpngo6rrBaHe na IMA npe: 2012 r.
3a repuoAa 01.01.2012 f. - 31.12.2012 r.

ApyxecrBoro He e npugo6unalo gurorpafiuu
MaTepHiurHH €rKTlrBrr.

1.2. Perylrarrr or ocHoBHa Aeftnocr
3a nepuoAa 01.01.2012 f. - 31.12.2012 r.

ApyxecrBoro He e peiuII{3HpaJIo rIpHxoA or
npo4arx6r,r. lpyxecrnoro e aKyMyJII4paJIo pa3xoAu
or o6uqafiHara Aefiuocr B pa3Mep ua 31 xvIJrfl.AV
JIEBA.

Krv 3 1. 12.2012 r.,,A4neprafisunr flpoglaprkr" AA
r,rMa KparKocpoqHra TbproBcKr{ B3eMaHut 923 xul.
JreBa a Apyru B3eMaHHr 238 xI{JI. JIeBa.

Interim Activity Report
of ,,Advertising Prodigy" AD

For the fourth quarter of 2012, according Art. 10Cto,
paragraph 4,p.2 of Public Offering of Securities Act

1. Information about important events that

occurred during the period and cumulatively since

the beginning ofthe financial year to the end ofthe

respective three months period.

At a meeting of the Board of Direotors of

"Advertising Prodigy" AD on 28.12.2012, the

following decision was taken:
The subsidiary company registered in Republic of

Greece, Asikis Nikos & SIA (Asiki Aggeliki & SIA)

has been revaluated in 2009 with a valuation report

based on prognosis for generating of cash flow. At

present moment because of the economic crisis the

company has freeze its activity and has closed all of

its offices. It was received a notification from the

manager of the Greek subsidiary company that

because of the objective terms in the economy,

company can not perform the projected prognosis, the

company at this stage can not collect its reoeivables

and practically it can not renew its activity.

The Board of Directors adopts decision the asset

owned by Advertising Prodigy AD to be revaluated at
value BGN 1000.

All the receivables from subsidiary oompany
registered in Republic of Greece, Asikis Nikos & SIA
(Asiki Aggeliki & SIA) to be written off 100% as
uncollectable.
1.1. Acquisition of Fixed Assets in 2012
For the period 01.01.2012 - 31.12.2012 the company
has not acquired any tangible assets.

1.2. Results from operating activities
For the period 01.01.2012 - 31.12.2012, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 31 thousand.

Up to 31.12.2072 ,,Advertising Prodigy" AD has
term receivables from clients BGN 923
other receivables BGN 238 thousand.
The company has a short term liabilities

M



ADVPRODIGY
B R A N D  M A R K E T I N G
LISTED ON THE I]ULGAFIAN STOCK EXCHANGE - SOFIA

lpyxecrnoro HMa KparKocpoqHr4 3aAbJr)KeHr4r KbM

AOCTaBqrrqu B pffiMep 265 xrrJr. nB., a o6tuo
3aAbJl)KeHr,rfl B pa3Mep 397 xuL rs.

Tenyulra.ar $ranaHcon pe3ynrar Ha,,AABepraitzusr
[po4a4xu" A.{ xrn 31.12.2012 r. e cqeroBoAHa

reqiu6a B pa3Mep Ha22 xnn. neBa.

2. I4HQopuaqnfl 3a cxJrrcqeH[Te roJreMlr cAeJrmrr

MexAy cBbp3aHrr Jrlrqa npql qeTBbpro

TprfMeceqne na2012 r.

3a nepuoAa 01.01.201? r. - 31.12.2012 f.
,,A4nepraft:uur llpo4u4x{ra" A.{ He e cKJrroqBaJro
roJreMH cAeJrKH cbc cBbppanr Jrvr\a, ugxruoqsaftxll

c.rleJrKr4 or o6uqafi ua crondscxa .{efi Hocr.

3. Onucanne Ha ogHoBHlrre plrcnoBe n

Hec[fypHocTH, [peA KoHTo e rr3npaBeHo

{pyxecreoro rpe3 p.ne4nalqnr Qnxancon
[epuoA.AppKecrBoro e 3aB]rcHMo naft-seqe or

o6ulnre TeHAeHTIHH B cqKTopa Ha MapKeruHra H

peKJraMara. Trft raro pa3Mepa Ha HHBecrI,IquLIre B

MapKeTHHr Ca Bbnpoc Ha MeHI,IAIGpcKo ycMoTpeHl{e

v 3aB|lCflT OT pZBMepa V pa3npeAeJreHl4eTo B68
BpeMero Ha napHqHr4Te noTorlu Ha caMl1rfl. KJIHeHT I{
rlrJrocrHara KoHroHKTypa Ha ceKTopa, n rofiro
onepupa peruraMoAaTent, ,,A4eeprafiaunr
flpoArEAxr.r" AA e nptKo 3aBIrcI{Mo or

unKJrr{qHocrra Ha HKoHoMHKara. 3a6asqHero B

pbcroBere na 6urapcKala r{KoHoMI,IKa, cborBerHo

HaMzlrrflBaHero Ha pa3xoAlrre 3a peKJIaMa h fIerIaT,

MOI(e Ia IjMA CbUIeCTBeHO HefarHBHO BJIHTHI{e

Br,pxy [pr4xoAr{Te Ha Apy}I(ecTBoTo.
To:lr pHcK e Ao HtKbAe KoM[eHcupaH or
Bb3Mo)KHocrra Ha,,Agrepraftsranr llpo4ugtrcu" A!,

IA pA3BIde npnCT,CTBHeTO CI4 Ha IIA3ApA Ha CbCQAHH

crpaHra (frpuua, Klrntp), KbAero npeAJIaraHI4Te or

Hero peKJIaMHI4 ycnyru 6uxa MoI'JIlr la 6rlar

peaJrH3r{paHa Ha rlo-BLIcoKH IIeHI,I.
Tenneuuuma B nocJleAHlrre foAuHIt e Bce rloBer{e

peKJraMoAareJrH r.r KoMyHIIKaUHOHHI4 afeHqLII{ Aa Ce

AOBeprBaT HA HeTpaAnIIUOHHHTe MeAI{H 3A
KaMrraHrrHTe Karo roBa BzuKII B oco6eua crelreH 3a
HgroqHa Eepona, rr3ocraBallla B 3HaqHTeJIHa crerleH
oT 3arraAHnre na3apv B ToBa orHoIIJeHHe.

Ctnpeueuuurr cBtr ce crpeMH KbM HoBoro v

HerpaAHrruoHHoro 868 BcflKa cSepa na 6uzneca, a v
peKJraMara HoBaropcrBoro e oco6euo BullKHo.

Bcuqxo roBa cb3AaBa lIAeanHI,ITe rIpeArIocraBKI,I 3a

flo-rorsMo rrpncbcrBlle Ha Bce no-pa:uoo6pa3Hl,I
peKJraMHlr HocHTeJIH B eXeAHeBVferO V

rrpeBpr,qaHero AopH Ha rpaAcKHt rpaHcnopr B
Mervs,. Pelt:rarurara H3Hr4KBa npeA norpe6uretnre sa

BcrKa KpaqKa, a rpalw\r4oHHara v Hafi-seqe

TEJIEBI,I3HOHHATA PEruIAMA OHBA BCE IIOBEqC

amounting to BGN 265 thousand, and total liabilities
BGN 397 thousand.

The current financial result of ,,Advertising prodigy"

AD till 31.12.2012 is an accounting profif at the
amount of BGN 22 thousand.

2. Information on major transactions copcluded
between related persons during the fourth quarter
of2012
For the period 01.01.2012 f. - 31.122012
,,Advertising Prodigy" AD has not signed any big
deals with related parties, excluding transaqtions in
the ordinary course ofbusiness.

3. Description of principal risks and uncertainties
facing the Company during the next flnancial
period.

The Company depends on the most from genelal
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investrrrrents fbr
Marketing is a matter of Manager's decision and
depends on the amount and time schedule of ithe cash
flows of the Client himself and the whole sector's
situation, in which the Advertiser is operating,
"Advertising Prodigy" AD is directly depetrrdent of
the economy cycle. The slowdown of the Bulgarian
economy's growth, respectively, the reduction of the
advertising and print expenses, may have significant
negative impact on the Company's income.

This risk is compensated to some degree by the
potential "Advertising Prodigy" AD to develop its
presence on the market of the regional oountries
(Greece, Cyprus), where the distributed advertising
services could be realized at higherprices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Westem markets in
this respect. The modern world is to seek new and
non-traditional in every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater pregence in
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television )
neglected by the business. This is a real
for Advertising Prodigy AD to become a
in a new advertisins brand. which
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I,I3OcraBrHa or 6ugneca. Tosa e eAHa $ea-nna
BbgMoxHocr sa ,,,A.4neprafisranr llpo4ugau" AA aa
cT4He )^IaCTHHK B eAHO C6BCeM HOBO HarrpaqreHHe

r{a peKJraMara, Koero ocBeH Bc[rrKo Apyr]o qe
noFBoJrrr Ha Apyr(ecTBoro Aa reHepr{pa u
3HaqlrTeJrHH npt{xo.ql,r.

advantages will allow the contpany to
significant revenue.
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